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Thomas Frank is a founding editor of The Baffler a magazine of cultural criticism based in Chicago.  
Frank earned a Ph.D. in American history from the University of Chicago.  One Market Under God 
manages to combine 400 pages of sober, detailed, and competent research with a scathing wit worthy of 
H.L.Mencken and a prophetic, critical passion worthy of Martin Luther King, Jr..  As the title implies, "one 
nation under God" has been reduced to "one market under God."  An army of business leaders and 
writers, supported by politicians and pundits, has managed to convince huge numbers of the people that 
true democracy is to be found in the interplay of unregulated markets. 
 
Are television viewers expressing their free affirmation of the system by watching advertising on 
television?  Is the health care and insurance system we have a reflection of our economic "votes"?  Is the 
much talked about "free agent" era of "downsizing" a glorious dawn of liberty for employees?  Frank 
argues that business has managed to sell this bill of goods to much of our political and cultural leadership 
today.  But these choices are not expressions of any deep freedom;  they occur within narrowly 
constrained limits.  Most of the deregulation and globalization of business has led to vast and growing 
disparities between rich and poor, to a dis-empowering of the people. 
 
Frank's criticism of techno-business enthusiasts like George Gilder and Tom Peters is sustained and 
scathing.  Thomas Friedman (The Lexus and the Olive Tree) gets pummeled every few pages.  Even 
James Collins and Jerry Porras (Built to Last) are criticized for treating the corporation as a quasi-human 
entity with "core values" (pp. 227-28). 
 
Frank is not some ignorant reactionary whiner but a truly brilliant, powerful critical voice.  This book is 
especially important reading for leaders and promoters of the "New Economy."  I resonate with much of 
what he says.  However, Frank's critical assault is so total that nothing is left standing.  It is overkill.  
Thomas Friedman urged us to value the "olive tree"---not just the "Lexus" in his famous book.  He tries to 
describe the global era, he is not prescribing it..  And Built to Last is not some disingenuous appeal to put 
a human face on predatory capitalism;  it is a powerful call to build corporations for the long haul around 
core values other than just profit maximization. 
 
Frank leaves us thinking that all the news is bad about today's business, technology, and globalization.  
This rhetorical and critical overkill diminishes the appropriate criticisms he has made and the hard 
questions he raises.  All he seems to approve (and he actually says very little about positive responses to 
the horrors he describes) are reviving the labor unions and increasing government regulation.  But history 
shows that these two are surely no panacea.  We need brilliant guys like Frank (and Gilder!) to come 
away from the extreme edges of the continuum and help us hammer out some creative, workable 
responses to the challenges we face.   
 


